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JIMMY, 15
“There’s no translation 
for immune.”
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PENNY, 14
“Maybe to give 
knowledge about 
nuclear defects and 
stuff. Or nature.”



1 WHAT’S THE BIG DEAL ABOUT 
DEVICES, DESIGNS AND 
ALGORITHMS?

2 WHAT IS CRITICAL DIGITAL
LITERACY?

3 HOW CAN WE INTEGRATE 
CRITICAL DIGITAL LITERACY IN 
THE LANGUAGE CLASSROOM? 



WHAT’S THE BIG 
DEAL ABOUT 
DEVICES, DESIGNS 
AND ALGORITHMS?
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ELO SCORE



17



the coded instructions that a computer 
needs to follow to perform a given task, 
algorithms are deployed to  make 
decisions, to sort and make 
meaningfully visible the vast amount of  
data produced and available on the 
Web.
Bucher, 2018, p. 3

Algorithm





The quantity of information 
produced by people, things, and 
their interactions
Bucher, 2018, p. 32

A field that finds ways to analyze 
and systematically extract 
information with large data sets 
and involves predictive analytics, 
user behaviour analytics

Big Data



DESIGN







Prompts





SOCIOTECHNICAL 
STRUCTURES

the design features of 
a digital platform (e.g.
layout, components, 
buttons, etc.) that 
structure social actions 
online and serve 
technical purposes





PERSONAL PROFILE 
TEMPLATE

Users’ identities need to 
be defined within a fixed 
set of standards to be 
compatible with the 
algorithmic logic driving 
social software systems 



Hashtags
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& CONTENT



What is important for language 
teachers and learners alike is to 
attend to the particular ways
technologies influence how they use 
language, what communicative 
consequences follow those uses of 
language in terms of understanding 
and learning, and what social 
consequences might come of using 
one form of technology versus 
another. 
Chun, Kern, &Smith. 2016, p. 77



WHAT IS CRITICAL 
DIGITAL LITERACY?2



35

EDUCATIONAL 
TECHNOLOGY

VS

DIGITAL 
LITERACY



what people do with 
language and other 
semiotic resources to 
use technology
JONES, 2015

the practices of 
communicating, 
relating, thinking, and 
being associated with 
digital media
JONES & HAFNER, 2012

DIGITAL LITERACY /IES
the ability to use 
information and 
communication 
technologies to 
find, evaluate, 
create, and 
communicate 
information, 
requiring both 
cognitive and 
technical skills
AMERICAN LIBRARY 
ASSOCIATION, 2013



Technology is not neutral.
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USERAUDIENCEADVERTISERTECH 
COMPANY



TOOLS
devices
platforms

DESIGNS
sociotechnical structures 
algorithms

MEDIATION
affordances + constraints

PRACTICES
CULTURES-OF-USE

INSTITUTIONS
tech companies
software developers

USERS
linguistic + semiotic 
resources

DIGITAL LITERACIESFunctional

How do we use our 
linguistic and 
semiotic resources 
to do what we want 
with these tools?

How do these 
tools shape 
unequal digital 
practices that 
serve the 
purposes of 
others?

Critical



HOW CAN WE 
INTEGRATE CRITICAL 
DIGITAL LITERACY IN 
THE LANGUAGE 
CLASSROOM??
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These digital literacies require 
not only an understanding of 
communication theory but also 
knowledge of linguistic and 
rhetorical conventions 
associated with specific digital 
genres.
Elola & Oskoz, 2017, p. 56



Type of communicative event 
with a specific communicative 
purpose
Swales, 1990

Genre
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PERSONAL 
REFLECTION ESSAY

Language + 
Multimodality

Medium
Audience

Structure

Purpose

PERSUASIVE 
PRESENTATION

+ VIDEO

LITERARY 
ANALYSIS ESSAY

Context

RESEARCH 
ESSAY

INFORMATIVE 
PRESENTATION 

+ VIDEO
ABSTRACT + 

ANNOTATED BIBLIO

COMMUNICATION FOR 
ENGLISH MAJORS 1+2

1

2



genre pedagogy
HYLAND, 2007; HYON, 2017

bridging activities
THORNE & REINHARDT, 2008

process-oriented approach
HAFNER & MILLER, 2018

PEDAGOGICAL 
APPROACHES



Rhetorical situation: any situation in 
which you produce or receive a text

When you encounter a new rhetorical 
situation, you need to ask:
1. Who is the audience? How 

does the audience’s prior 
knowledge, values, and beliefs 
influence the production and 
reception of the text?

2. What genre or type of text is 
it? How do genre conventions (or 
basic features of the text) 
influence the production and 
reception of the text?

Understanding the 
rhetorical situation



3. In what social or cultural 
context will the communication 
take place? How does the situation 
influence the production and 
reception of the text?

4. In what medium is the text 
experienced? How does the 
medium influence the production and 
reception of the text?

5. What is the purpose driving the 
author’s choices and affecting the 
audience’s perceptions of the text?

Understanding the 
rhetorical situation
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How would you analyze the 
rhetorical situation of these texts?





Authentic



Preferred name
Secondary school
Location
Family

After graduating from university, I want to 
__________

If there’s one word that would best 
describe myself, it would be _________ 

If there’s one thing most people don’t 
know about me, it’s ___________

BRING: A screencap of 
one of your social media 
posts that would best 
represent you (i.e. your 
personality, interests, 
etc.)

Be ready to share this 
screencap with the rest 
of the class. 



Module 3: Persuasive 
Presentation

ASSIGNMENT: On 
Padlet, post a 
screencap of an ad / 
social media influencer 
post that you find 
particularly good in 
persuading you to buy 
or try a new product or 
service.
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Module 3: 
Persuasive 
Presentation

TASK: Produce a 
YouTube video 
promoting a 
place in Hong 
Kong that you 
consider a 
hidden gem.



Multimodal
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How can fonts, colours, 
figures be used to 
organize details in an 
infographic?

•
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Your persuasive video (20%) and presentation (10%) will be evaluated 
based on the following criteria:

Focus (1/3). The video/presentation targets a specific audience and 
communicates a dominant impression of the place through vivid 
language, concrete and sensory details. 

Structure (1/3). The video/presentation follows a clear structure to 
persuade its target audience. It captures attention, stimulates interest, 
generates desire and encourages action.  

Multimodality (1/3). The video/presentation uses appropriate images, 
video, layout, music to communicate a dominant impression. The 
speaker uses appropriate tone, pace, and gestures to communicate 
ideas clearly.  

Evaluation



Material



Differences in medium
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Preferred name
Secondary school
Location
Family

After graduating from university, I want to 
__________

If there’s one word that would best 
describe myself, it would be _________ 

If there’s one thing most people don’t 
know about me, it’s ___________

How do the forum settings of 
BLACKBOARD reflect certain 
ideas of what it means to 
exchange ideas on this tool?

How do these settings reflect 
ideas about the role of a teacher 
and that of a student?



What do you think are the 
affordances and constraints 
of a plagiarism detection 
software like Veriguide?





5 QUESTIONS 
FOR LANGUAGE 
TEACHERS



1. To what 
extent do we 
recognize 
digital literacy 
as a critical 
component of 
the language 
classroom?



2. How do our 
beliefs about 
technology and our 
own digital 
practices shape the 
way we think about 
which digital 
literacies matter?



3. How do we equip 
students with a critical 
digital literacy to 
recognize and 
challenge how 
technologies shape our 
identities, behaviour
and beliefs?



4. How comfortable 
are we to learn 
about continually 
emerging online 
genres with and 
from our students?



5. To what extent 
do we collaborate 
with fellow teachers 
to discover new 
ways of integrating 
these digital 
literacies?



To reimagine language 
learning and teaching 

so that learners can 
participate agentively 
in the digital age. 
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THANK YOU! 
Email 
ron.darvin@cuhk.edu.hk

Twitter
@rondarvin

Academia
cuhk.academia.edu/RonDarvin


